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SENIOR MARKET RESEARCH/CONSUMER INSIGHTS EXECUTIVE 
 

EXECUTIVE SUMMARY 
 
Innovative, dynamic, client-centric and results driven market research professional with 13+ years’ experience selling, 
designing, executing, managing, and delivering international and domestic quantitative and qualitative B2C and B2B primary, 
custom market research studies that aid in identifying new opportunities and maximizing business and building highly 
differentiated brands, products and services resulting in sustainable and profitable growth.  Significant impact on both top 
and bottom line performance. 

Able to maintain a “big picture” perspective; excellent skills in conducting "connecting the dots" analysis, delivering 
compelling/impactful “storytelling” and communicating information and key insights from research.  

Respected leader and team player with a proven track record of success in solving business issues by helping companies 
gain extensive insight into ongoing consumer mind-set (needs, wants, values, attitudes, opinions, behaviors, etc.) and 
effectively translating data into business-relevant and actionable value-added insights. 

CORE COMPETENCIES 

New Business Development Team Building/Leadership/Motivation Personnel Management/Development 
Account Retention/Repeat Business Client Service/Relationships Analysis, Reporting and Presentations 
Account Management Multi-tasking and Prioritizing Operational and Project Management 
Profit and Loss Analysis, Budgeting, 
Financial Planning 

Proposal Development /Project Cost 
Estimates  

Account Expansion/ Incremental 
Business Development  

 

PROFESSIONAL EMPLOYMENT EXPERIENCE 
 
THELADDERS.COM, New York, NY             2008-Present 
Privately held company offering premier online job search destinations and content for the $100k+ sector of the employment market; founded in 
2003, currently operates with more than 200employees and annual sales exceeding $150M 
Director of Consumer Insights & Research ($600K Research Budget) 
High-performing intellectually curious and inquisitive leader with demonstrated ability to convert research into actionable 
strategic insights to drive critical fact-based decision making recruited to act as business counsel to direct the Research and 
Insights function, ensuring all research plans and research design align with business strategies and business needs and to 
drive growth in collaboration with cross-functional teams, senior management team and external strategic partner agencies. 
Á Act as an active and visible consultant, who champions the “objective voice of the consumer” across the organization 

and embraces a philosophy of continuous customer experience improvement.  
Á Conceived, designed and implemented company’s first ON DEMAND real-time customer satisfaction tracking program 

customized to continuously capture client needs, perceptions, expectations, and satisfaction levels with products and 
services offered and identify the key drivers of satisfaction and necessary areas for improvement in order to retain 
and build a long-term, profitable customer base, through reaping the “customer lifetime value.” 

Á Instituted and maintained a quarterly brand/advertising tracking study to periodically monitor and diagnose the 
impact and effectiveness of first ever national TV advertising campaign to clearly distinguish and differentiate the 
brand from competitors, broadened its appeal to a wider target audience and help evolve and solidify the brand. 

Á Developed strategic models including a consumer attitude/behavior-driven descriptive segmentation model to 
further the emotional and psychographic definition and understanding of target consumers–a first for the company. 

 
INFORMA RESEARCH SERVICES, New York, NY       2005-2008 
Provider of market research, competitive intelligence, mystery shopping and decision-support information services to the US financial industry 
Senior Manager, Research & Analysis & Group Manager (15 Direct Reports, $3.75MM - $4.0MM Annual Book Business) 
Hired and challenged to lead, direct and manage the activities of 15 direct reports throughout the full lifecycle for multiple 
quantitative, qualitative and mystery shopping research studies to ensure that all projects are done accurately, efficiently, 
within budget, in a timely manner and that client needs and expectations are addressed and exceeded. 
Á Utilized consultative/solution selling skills to identify & close new business opportunities with existing and new 

clients, generating an increase in revenues of over $1.8MM; maintained  sales philosophy based on a "win-win" for all. 
Á Acted as a hands-on advisor and consultant with customers to uncover and evaluate their critical business/marketing 

issues, identify and design appropriate marketing research methods and solutions, analyze research findings and 
generate cogent reports/presentations that incorporate actionable conclusions and recommendations. 



Á Recognized for ability to recruit and train top client-facing talent; helped train sales and research staff to adequately 
communicate research capabilities and value to clients to develop leads and close customer research engagements 
that led to 95% in repeat business. 

 
MERCURY RESEARCH SRL, New York & Romania          2002-2005 
 One of Romania's leading full service market research agencies.  
Principal Market Research Consultant, Research Services Group 
Brought on board to oversee and manage all phases of market research studies in Central/Eastern Europe from inception to 
completion (i.e., writing proposals to analyzing results, writing reports and presenting findings). 
Á Supervised and guided a project management team of 10, with accountabilities for development and mentoring, 

profitability, account growth, and client service and satisfaction; successfully led team to generate consistent sales of 
$650-$750K with existing and new clients. 

Á Provided strategic insights for various companies, including Kraft Foods, Procter & Gamble, Ericsson, Orange, ZAPP 
Mobile, and Coca Cola.   

 
LIEBERMAN RESEARCH GROUP, New York, NY       2001-2002 
Full-service marketing research supplier specializing in consumer and business survey research, quantitative & qualitative studies 
Senior Research Executive (6 Direct Reports, $2.0MM - $2.5MM Project Revenues) 
Recruited and appointed lead client manager for all international and domestic primary quantitative and qualitative market 
research projects. Directed and supervised research team, which included managing workflow, supervising work, including 
quality control and training. 
Á Functioned as lead client manager for all primary marketing research studies including, Lucky Magazine Editorial 

Tracking Study, Avis Rental Car Awareness & Usage Tracking Study, Verizon Superpages.com Product Concept Testing & 
Advertising Tracking Study, Motorola Domestic & International Mobile Awareness & Usage and Customer Satisfaction 
Tracking Studies, CIT Financial Advertising Tracking Study, and Novartis Phase I Rx Drug Study. 

Á Key contributor to company’s bottom-line profits; captured and sold over $400K in custom market research. 
 
AMI PARTNERS, New York, NY         1999-2001 
Global strategy consulting firm with offices in North America, Europe and Asia serving as a trusted advisor to ÔÈÅ ×ÏÒÌÄȭÓ ÌÅÁÄÉÎÇ ÂÕÓÉÎÅÓÓÅÓȢ 
Senior Research Analyst (2 Direct Reports, $1.6MM+ Project Revenues) 
On-boarded by global strategy consulting firm to provide guidance and leadership for research staff charged with managing 
client projects from initial briefing to final presentation in the UK, France and Germany. Responsibilities included leading 
group discussions on strategy and implementing new research design.  
Á Provided timely market research information for companies like IBM, Compaq, Cisco, AT&T, Verizon, HP and Microsoft to 

understand and predict consumer and business behavior, make sound business decisions on new products, market gaps, 
competitive challenges, and competitor intentions and position themselves effectively in volatile markets. 

Á Produced actionable market intelligence (usage, trends and directions) in the form of syndicated subscription level 
reports and annual retainer ships on the European (U.K., France & Germany) small, medium and large businesses across 
IT, Internet, Communications and eCommerce markets.  

 
AUDITS & SURVEYS WORLDWIDE, New York, NY                                      1996-1999 
ASW (now part of GFK Custom Research), was global full service market research leader for nearly 50 years, that offered syndicated and custom 
solutions in more than 90 countries; ranked among the world's top-ten market research organizations. 
Project Director ($1.0MM - $1.2MM Project Revenues) 
Hired to manage all phases of multiple simultaneous research projects from design through report delivery (i.e., project design, 
coordination; delivery, and quality control including preparing questionnaires; managing data collection and processing; ensuring 
quality throughout the project cycle; and preparation of reports).  

Projects consisted of detailed studies for various corporations: IBM –U.S. & European PC Customer Satisfaction Tracking Study, UPS 
–Advertising Tracking Study & Ground Delivery Tracking Study, Packard Bell –Brand/Advertising Tracking Study, etc. 

EDUCATION AND PROFESSIONAL DEVELOPMENT 
 
Bachelor of Arts in Applied Sociology, Queens College of the City University of New York, Queens, NY 
Certification in "PRC" Professional Researcher, Expert Level (Group Head) – Marketing Research Association  
Certificate, Principles of Marketing Research program, The University of Georgia Center for Continuing Education 
                                                                                     

AFFILIATIONS 
 
Member of: Marketing Research Association (MRA), Council for Marketing and Opinion Research (CMOR), Council of 
American Survey Research Organizations (CASRO), American Marketing Association (AMA), Advertising Research Foundation 
(ARF)  


